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when was the last time you 
didn’t look on your phone for 
over three hours just because 
you forgot about it?

when you had so much fun 
there wasn’t even a need 
to grab it

when you were with your 
friends and felt this genuine 
connection with them

not thinking about what 
happened or what will happen 
just enjoying the present
moment, feeling so thankful 
to have people in your life 
who care 

or when you feel like 
you’re home 
it doesn’t have to be where
you grew up 
giving this feeling 
of complete comfort 

without any conditions,
this feeling expands in your 
lungs like fresh air 

or being involved in a hobby.
the feeling of repeating that 
activity again and again, 
just because it gives you 
so much joy 
and every time you’re at it, 
you just know why you started 
in the first place

feeling connected 
with the world, 
the water, 
the nature, t
he sun

have you ever been in nature 
and felt this sincere sense 
of calm 
especially in summer 
when everything is full of life 
and every second 
you spend outside counts

when was the last time 
you put your phone away

was it when you decided 
to escape in a bubble 
when you didn’t want to
face realitybut the bubble had 
all you wished for 

a world where 
everything is perfect, 
you didn’t need to escape from 

when you had 
so much fun in life
you didn’t even question it 

when you could be yourself 
and just didn’t care about 
appearance 
but only about having fun, 
laughing, being goofy, dancing

isn’t that what really counts? 
in camp it does. 

All these things apply to us 
In one way or another 

But in the end it’s our decision 
whether we continue to exist
or we start to live

- written by me
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The concept “CAMP UTOPIA” reflects a fun and careless world out 
of reach in nature and criticises the dystopian GEN Z social media 
culture we live in. The inspiration for this project was my personal 
experience in a summer camp in Canada for seven whole summers 
in my teenage years. It has shaped my person there as a camper 
and later as a counselor and imprinted values I try to carry on today. 
The phillosophy of summer camp is to create a happy environment 
under leadership and to grow socially, emotionally, physically & intel-
lectually in an aventurous and fun spirit - amongst friends. 
Escaping into this ultimate childhood memory and perfect bubble, 
this illusion makes the audience forget what it means to live in our 
digital and grown up society and offers a playful pause from reality. 
The collection takes up six core values that have lost focus in 
society and emphaysizes their importance. Describing the endless 
spirit, “CAMP UTOPIA” offers an escapism to an infinite source of 
fulfilment and happiness- creating a space of friendship and sister-
hood in beatuiful nature.
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The thesis’ main topic is to reflect the Camp Utopia with its main core 
identity values. In the theoretical part different relevant subjects will be 
defined and introduced, the reference for the project will be explained 
and the reason for creating Utopian Thinking being relevant in our 
society. The history of Summer Camps will be researched and the dif-
ferent values that are rigidified during camp will be introduced. Those 
values will be examined through scientific proof and will distill why 
they are of relevance in our society. The structure of our society and 
the behaviour patterns of a digital world in our generation will be ana-
lysed, and there will be an obvious contrast to the Utopia created. The 
positive aspects within the Utopia will stand out while the dystopia and 
a fed up digital society will be juxtaposed and critiqued. The aspect of 
inner values will further be reflected in a deeper psychological sense 
and will motivate to live towards the visualised Utopia.
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The color world of CAMP UTOPIA is c
haracterized by vibrant color tones. It was es-
sential to me to use the Camp colors purple and 
yellow. 
The campers at camp always wear a yellow 
tee and the counsellors a white shirt with the 
purple logo on it. Purple is also the color of 
feminism and as this camp is an all girls camp, 
it was important to me to integrate this symbolic 
color. The logo of camp oconto also resembles 
almost every value in it. In order to get the right 
vibe I integrated the colors green, blue and yel-
low because of the sun, the lake (the water and 
land activities), and also pink for the perfect 
utopia that is almost fake. Using pink was my 
own take on visualizing the Utopia. For the 
final outfit I used material swatches and 
upcycled them into a patchwork dress,
symbolizing this feeling of goofyness, 
childhood, playing games and having fun.
In summary, visualizing all these vibrant
and colorful memories was essential for 
this collection.
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It was important to me to not only have technicality in the collec-
tion, but also organic fabrics that visualize this feeling of being in 
nature and connected with the world without technology. Many 
different merino wools are used to create this overall cozy but 
chique aesthetic. New shapes and contemporary silhouettes are 
making sure the knit garments look modern.

The aesthetic of padded structure visualizes a safe haven and 
place that feels like you sat in cotton. Moreover, it gives the col-
lection a bouncy and uplifted aestethic and a bubbly feeling.

In order to create an extraordinary and unique collection, differ-
ent structures were used for the collection. These include knit-
ting and padding as mentioned before, but also grids made with 
elastic cord, and many little accessoires and gadgets that make 
the look complete.

As camp is also all about feeling comfy, it was important to me 
to use soft and stretchy materials like spandex and nylon and 
to create comfortable silhouettes like leg warmers, sleeves and 
other accessoires.

In camp it is all about being practical and having fun, less about 
what to wear. The garments just have to fulfil their purpose, like 
when participiating in water activities. Water resistant and robust 
fabrics are used within the collection to accentuate the feeling 
of summer, water, sun, not caring what others think and feeling 
safe in enduring fabrics.
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